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The purpose of this research is to explore the factors affecting international tourists’
VDWLVIDFWL Q I VWUHHW I G LQ KL 0LQK FLW KLV VW G VHG F QYHQLHQFH VDPSOHV ZLWK

LQWHUQDWL QDO W ULVWV LQ KL 0LQK FLW DQG HPSO HG OLQHDU UHJUHVVL Q DQDO VLV KH

results indicated that all the factors affecting the international tourists’ satisfaction towards
VWUHHW I G UDQNHG LQ UGHU I LPS UWDQFH DUH DV I OO ZV L I G T DOLW LL I G K JLHQH LLL

I G SULFH LY I G YDULHW Y DWWLW GH I VWDII YL I G HQYLU QPHQW YLL I G LQI UPDWL Q

DQG YLLL I G KHULWDJH 6 PH S OLFLHV DUH UHF PPHQGHG W W ULVW DJHQFLHV DQG D WK ULWLHV

to improve international tourists’ satisfaction towards street food.
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1. Introduction

+R &KL 0LQK &LW LV QRW RQO DQ HFRQRPLF

DQG FRPPHUFLDO FHQWHU RI 9LHWQDP EXW DOVR

RQH RI WKH PRVW DWWUDFWLYH GHVWLQDWLRQV

According to the General Statistics Of�ce
RI 9LHWQDP WKH DYHUDJH GDLO

H[SHQGLWXUH RI DQ LQWHUQDWLRQDO YLVLWRU IRU

IRRG DQG GULQNV DFFRXQWV IRU RI WRWDO

GDLO H[SHQGLWXUH LQ 9LHWQDP ZKLFK LV MXVW

ORZHU WKDQ WKH VSHQGLQJ RQ DFFRPPRGDWLRQ

DQG WUDQVSRUW

7KHUHIRUH IRRG LV DOZD V FRQVLGHUHG DV WKH

FHQWHU RI WRXULVP DQG SOD V DQ LPSRUWDQW UROH

LQ FUHDWLQJGLVWLQFWLYH IHDWXUHV IRU HDFK UHJLRQ

)RRG DOVR SURYLGHV RSSRUWXQLWLHV IRU YLVLWRUV

WR DSSURDFK GLIIHUHQW FXOWXUHV DQG KDYH D

ODVWLQJ LPSUHVVLRQ DIWHU YLVLWLQJ D GHVWLQDWLRQ

+DOO DQG 0LWFKHOO 5HFHQWO +R &KL

0LQK &LW KDV EHHQ YRWHG DV RQH RI WKH

FLWLHV ZLWK WKH PRVW IDPRXV VWUHHW IRRG LQ WKH

ZRUOG IRU WKH LFRQLF IRRG H[SHULHQFHV ZLWK

SODVWLF WDEOHV DQG FKDLUV RQ WKH VLGHZDONV
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,QWHUQDWLRQDO YLVLWRUV FRXOG HQMR WKH IDPRXV

dishes such as “Phở”, “Bánh mì”, barbecue
VNHZHUV ZKLOH ZDWFKLQJ WKH EXV OLIH RI WKH

VWUHHWV &11

,Q WKH SDVW QXPHURXV VWXGLHV KDYH EHHQ

FRQGXFWHG LQ PDQ FRXQWULHV WR H[SORUH WKH

LPSDFWV RI VWUHHW IRRG RQ WRXULVP 4LQJ HW DO

5RR EHK HW DO -RR HW DO

+HQGLMDQL &KDYDUULD DQG 3DQXZDW

<XVXI ,Q 9LHWQDP VWXGLHV LQ

the �eld of tourism, especially regarding
WKH WRSLF RI IRRG WRXULVP DUH OLPLWHG ,Q WKH

context that food is a sole factor of speci�c
GHVWLQDWLRQ WKH VWXG FRQGXFWHG E /H &KL

&RQJ DQG 'RQJ ;XDQ 'DP VKRZHG

that there were �ve factors affecting local
IRRG LQFOXGLQJ DWWLWXGH RI UHVWDXUDQW VWDII

IRRG TXDOLW SULFH SHUFHSWLRQ IDFLOLWLHV

DQG VSDFH LQIRUPDWLRQ DERXW FXLVLQH DQG

UHVWDXUDQWV ZKLFK KDYH WKH VDPH HIIHFW RQ

WKH VDWLVIDFWLRQ RI LQWHUQDWLRQDO YLVLWRUV

1HYHUWKHOHVV 1KD 7UDQJ &LW LV D SURYLQFLDO

FLW DQG QRW D SURPLQHQW GHVWLQDWLRQ LQ

9LHWQDP 5HVHDUFKLQJ WKLV WRSLF LQ +R &KL

0LQK &LW LV D IUHVK QHZ VWXG DQG HVVHQWLDO

IRU WKH 9LHWQDPHVH WRXULVP LQGXVWU

7KLV VWXG DLPV WR PHDVXUH WKH HIIHFW RI

IRRG RQ LQWHUQDWLRQDO WRXULVWV VDWLVIDFWLRQ

ZKHQ YLVLWLQJ +R &KL 0LQK &LW 7KLV

VWXG KHOSV UHJXODWRU DXWKRULWLHV LGHQWLI

ZHDNQHVVHV DV ZHOO DV VWUHQJWKV LQ VWUHHW

IRRG VHUYLFHV WKHUHE DWWUDFWLQJ PRUH

WRXULVWV WR DQG LQFUHDVLQJ WRXULVWV OR DOW

ZLWK +R &KL 0LQK &LW GHVWLQDWLRQ 7KH

UHVXOWV RI WKLV UHVHDUFK DUH H[SHFWHG WR

VXSSRUW QRW RQO VWUHHW IRRG EXVLQHVVHV EXW

DOVR WRXULVP VHUYLFH SURYLGHUV WR GHYHORS

SODQV WR LPSURYH WKH TXDOLW RI VWUHHW IRRG

DQG FRQVWDQWO LPSURYH WKH FRPSHWLWLYHQHVV

RI HQWHUSULVHV

2. Literature review

6 HH IRRG

FFRUGLQJ WR WKH )RRG DQG JULFXOWXUH

Organization of United Nations (1986),
6WUHHW IRRGV DUH UHDG WR HDW IRRGV DQG

EHYHUDJHV SUHSDUHG DQG RU VROG E YHQGRUV

DQG KDZNHUV HVSHFLDOO LQ VWUHHWV DQG RWKHU

VLPLODU SXEOLF SODFHV 6WUHHW IRRG YHQGRUV

GLIIHUHG IURP VXFK IRUPDO IRRG VHUYLFH

RSHUDWLRQV DV FDIpV WDNHDZD V FKRSEDUV

and restaurants. In addition, the de�nition
6WUHHW IRRGV DUH PLQLPDOO SURFHVVHG WR

KLJKO SURFHVVHG IRRGV WKDW DUH VROG RQ

VWUHHWV DQG RWKHU SXEOLF SODFHV FRQVXPHG

RQ WKH VSRW DQG RU UHDG WR WDNH KRPH RU

GHOLYHUHG WR WKH ZRUNSODFH ) 2

IRFXVHV PDLQO RQ LWV GLYHUVLW 0RUHRYHU

WKH RUOG +HDOWK 2UJDQL DWLRQ FRQVLGHUV

VWUHHW IRRG DV IRRG DQG GULQNV WKDW FDQ EH

HQMR HG LPPHGLDWHO DQG VROG LQ VWUHHWV RU

LQ SXEOLF SODFHV 7KXV IURP WKHVH FRQFHSWV

WKH FRPPRQ FKDUDFWHULVWLFV RI VWUHHW IRRG

could be identi�ed as cheap and convenient
IRU UHDG FRQVXPSWLRQ

6WUHHW IRRGKDV DSLYRWDO UROH LQ FRQWULEXWLQJ

WR WKH GHYHORSPHQW RI WKH WRXULVP LQGXVWU

)LUVW RI DOO EHFDXVH VWUHHW IRRG DWWUDFWV YLVLWRUV

E VDWLVI LQJ YLVLWRUV GHVLUHG H[SHULHQFHV

LW LV D FULWLFDO DVVHW IRU VXVWDLQDEOH WRXULVP

growth (Sims, 2009). Besides, Trun�o et al.
FRQFOXGH WKDW VSHQGLQJ RQ IRRG DQG

GULQNV WRRN D ODUJH SRUWLRQ RI WRWDO WUDYHO

H[SHQGLWXUHV ,Q DGGLWLRQ WKH FXOLQDU

H[SHULHQFH EULQJV UHOD[DWLRQ SURYLGHV

NQRZOHGJH DQG VKRZV SHUVRQDO VWDWXV

DQG VW OH RI WKH FXVWRPHU )URFKRW

FFRUGLQJ WR +XGVRQ PRWLYDWLRQV

RI WUDYHOHUV DUH FRPSRVHG RI SXVK IDFWRUV

DQG SXOO IDFWRUV 7KH JURXS RI SXOO

factors in uences the decision of destination
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VHOHFWLRQ ZKLOH WKH JURXS RI SXVK IDFWRUV

FUHDWHV PRWLYDWLRQ IRU YLVLWRUV WR FRPH WR D

certain destination. Fields (2002) af�rms
WKDW IRRG FRXOG KROG ERWK SXOO DQG SXVK

IXQFWLRQV E SXOOLQJ YLVLWRUV DZD IURP

IDPLOLDU GLVKHV DQG UHJXODU HDWLQJ KDELWV DQG

SXVKLQJ WKHP WR QHZ DQG H[FLWLQJ FXLVLQH

6WUHHW IRRG SOD V DQ LPSRUWDQW UROH QRW RQO

WR WKH WRXULVP JURZWK EXW DOVR WR WKH RYHUDOO

HFRQRPLF GHYHORSPHQW 0DUUDV SRLQWV

RXW WKDW VWUHHW IRRG EXVLQHVV LV D VRXUFH RI

suf�cient income for millions of men and
women who have low �nancial capital and
OLPLWHG NQRZOHGJH 7KH LQYHVWPHQW FDSLWDO

DPRXQW IRU VWUHHW IRRG DFWLYLWLHV LV UHODWLYHO

ORZ DQG WKH SURFHVVLQJ GRHV QRW UHTXLUH WRR

PDQ FRPSOH[VNLOOV %HFDXVHRI WKHVHUHDVRQV

EXVLQHVV RQ VWUHHW IRRG LV FRQVLGHUHG WR EH WKH

VRXUFH RI LQFRPH RI WKRXVDQGV RI IDPLOLHV

,Q DGGLWLRQ WKH VWXG DOVR LQGLFDWHG WKDW WKH

UROH RI WKHVH EXVLQHVV XQLWV LV SURPLQHQW

LQ SURPRWLQJ ORFDO HFRQRPLF JURZWK IRRG

VHFXULW VRYHUHLJQW DQG VXVWDLQDEOH IRRG

VXSSO FKDLQ EHWZHHQ XUEDQ DQG UXUDO DUHDV

(IIHF V RI V HH IRRG R L H D LR D

RX LV V VD LVIDF LR

6DWLVIDFWLRQ RI WRXULVWV WRZDUGV IRRG

VHUYLFHV DQG WRXULVP DUH H[DPLQHG TXLWH

QXPHURXVO 7KHUH DUH D QXPEHU RI VWXGLHV RQ

FXLVLQH H[SHULHQFHV DW D GHVWLQDWLRQ DV D NH

IDFWRU OHDGLQJ WR YLVLWRUV VDWLVIDFWLRQ /RSH

DQG 6DQFKH *HW %R QH HW DO

)RRG LV IRXQG WR EH RQH RI WKH PRVW

HQMR DEOH DFWLYLWLHV GXULQJ MRXUQH )URFKRW

2003). Rust and Oliver (2000) �nd that
H[SHULHQFHV LQ XQXVXDO FXLVLQH FRQWULEXWLQJ

WR LQGLYLGXDO H[FLWHPHQW LPSURYLQJ WKH

UHODWLRQVKLS EHWZHHQ H[SHFWDWLRQ DQG

VDWLVIDFWLRQ RI LQWHUQDWLRQDO WRXULVWV ,Q

DGGLWLRQ .LYHOD DQG &URWWV VKRZ WKDW

IRRG PD UDLVH WRWDO YDOXH RI D WULS HVSHFLDOO

IRU WKRVH VHHNLQJ QHZ H[SHULHQFHV WKDW UHTXLUH

D JUHDWHU OHYHO RI VDWLVIDFWLRQ

6HYHUDO VWXGLHV VKRZ WKDW YLVLWRU

VDWLVIDFWLRQ RI JDVWURQRP LV D UHVXOW RI D

FRQWHQWPHQW IHHOLQJ RI FXLVLQH 1RQHWKHOHVV

RWKHU VWXGLHV SURYHG WKDW WKH OHYHO RI IRRG

VDWLVIDFWLRQ LV WKH PRWLYDWLRQ RI YLVLWRU V

EHKDYLRUDO LQWHQWLRQ WRZDUGV ORFDO FXLVLQH

ZKLFK LV FRPSRVHG E IRRG YLVXDO SHUFHSWLRQ

TXDOLW YDULHW DXWKHQWLFLW DQG IRRG

VDWLVIDFWLRQ SHUFHSWLRQV FRUH YDOXHV IRRG

FKRLFHV DFFHVVLELOLW .DULP HW DO

&KDYDUULD DQG 3DQXZDW 7KHUHIRUH

DQDO LQJ IDFWRUV GHWHUPLQLQJ JDVWURQRP

VHUYLFHV WR LPSURYH WKH YLVLWRU VDWLVIDFWLRQ RI

D SDUWLFXODU GHVWLQDWLRQ LV D FKDOOHQJLQJ ZRUN

,Q WKLV VWXG WRXULVWV VDWLVIDFWLRQ RI IRRG LV D

GHSHQGHQW YDULDEOH

)DF R V GH H PL L J L H D LR D

RX LV V VD LVIDF LR RI V HH IRRG

&XLVLQH WRSLFV KDYH DWWUDFWHG D ORW RI

LQWHUHVW IURP DFDGHPLF VWXGLHV JOREDOO

0DQ VWXGLHV KDYH EHHQ FRQGXFWHG LQ HLWKHU

HVWHUQ FRXQWULHV VXFK DV )UDQFH )URFKRW

(QJODQG .LP (YHV RU LQ

6RXWKHDVW VLD VXFK DV 7KDLODQG &KDYDUULD

DQG 3DQXZDW 0DOD VLD -DOLV HW DO

DQG ,QGRQHVLD +HQGLMDQL ,Q

DGGLWLRQ WKH DEXQGDQFH RI WKH VFLHQFH RI

JDVWURQRP OHDGV WR WKH FRPSRVLWLRQ RI WKH

IRRG VHUYLFHV LV H[WUHPHO GLYHUVH

Food quality: Food services do not only
UHODWH WR KXPDQ EDVLF QHHGV EXW DOVR DIIHFW

GLUHFWO KHDOWK RI YLVLWRUV V UHVXOW LWV TXDOLW

LV FRQVLGHUHG DV RQH RI WKH PRVW LPSRUWDQW

IDFWRUV 1HYHUWKHOHVV SHUVSHFWLYHV LQ TXDOLW

KDYH QRW EHHQ XQLTXH LQ PDQ VWXGLHV

3DUWLFXODUO +DYHQ 7DQJ DQG -RQHV

de�ned that the cuisine quality includes four
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aspects: healthy, sensory appeal, nutrients,
and avor attraction. Meanwhile, Quan and
DQJ DUJXH WKDW WKH HVVHQFH RI IRRG

TXDOLW LV WKH DUWLVWU LQ SURFHVV GHFRUDWLRQ

and avor, making the distinct impression
IRU YLVLWRUV DQG LQFUHDVLQJ WKHLU RYHUDOO

VDWLVIDFWLRQ ZLWK WKH WULS 'HVSLWH GLIIHUHQW

approaches, both studies con�rm that the
quality of food has a positive in uence upon
WKH YDOXH SHUFHSWLRQ DQG H[SHULHQFHV RI

YLVLWRUV WRZDUGV D GHVWLQDWLRQ %RWK WKHRUHWLFDO

DQG HPSLULFDO VWXGLHV SUHVHQW WKDW SRVLWLYH

SHUFHSWLRQ FRXOG FRQWULEXWH WR FRQVXPHUV

VDWLVIDFWLRQ 3DUDVXUDPDQ 7KHUHIRUH

this study proposes the hypothesis H1:

KH T DOLW I I G KDV D S VLWLYH

effect on tourists’satisfaction.

Food price: )RRG SULFH LV WKH PHDVXUH

aligned with the quality and re ected on the
SURGXFWV 3 R DQG 0F/HOODQ 7KH

PRUH UHDVRQDEOH WKH SULFH RI IRRG LV WKH

PRUH SRVLWLYHO LW DIIHFWV WRXULVWV VDWLVIDFWLRQ

/H DQG 'RQJ 1RQHWKHOHVV -RR HW

al. (2015) �ndings about prices of common
JRRGV DQG VHUYLFHV VXJJHVWHG WKDW WKH KDYH

D QHJDWLYH LPSDFW RQ WKH YLVLWRUV VDWLVIDFWLRQ

,Q RWKHU ZRUGV LI WKH SULFH RI JRRGV DQG

VHUYLFHV LV KLJKHU WKH OHYHO RI VDWLVIDFWLRQ

ZLOO GHFUHDVH -RQHV DQG -HQNLQV

de�ne price perception as the actual price for
WUDYHOLQJ DQG WKLV SULFH PD EH KLJKHU WKDQ

WKH QRUPDO SULFH +HQFH K SRWKHVLV + LV

proposed:

) G SULFH F QWULE WHV W WKH

increasing level of tourists’ satisfaction.

Attitudes of service staff: )RRG

VHUYLFH VWDIIV DUH WKH RQHV ZKR IXOO

XQGHUVWDQG FXVWRPHUV SV FKRORJ DQG

ful�ll their requirements (Miller et al.,
2008). Parasuraman et al. (1994) point

RXW WKDW D UHVWDXUDQW VWDII VKRXOG DFTXLUH

necessary quali�cations such as knowledge,
SURIHVVLRQDO FRXUWHV DSSHDUDQFH DQG

DGHTXDWH DWWHQWLRQ WR WDNH FDUH RI WKHLU

FXVWRPHUV 4XDQ DQG DQJ HUQHU

/H DQG 'RQJ SURYH WKDW

DSSURSULDWH PDQQHUV DQG DWWLWXGHV RI WKH

VWDII DW WKH UHVWDXUDQW KDYH D SRVLWLYH

LPSDFW RQ WRXULVWV VDWLVIDFWLRQ (VSHFLDOO

LQ WKH VHUYLFH VHFWRU VHUYLFH TXDOLW KDV

D FRQVLGHUDEOH LPSDFW RQ WKH LQFUHDVH RI

FXVWRPHU SHUFHSWLRQ DQG VDWLVIDFWLRQ )RU

WKLV UHDVRQ K SRWKHVLV + LV SURSRVHG DV

follows:

KH DWWLW GH I WKH VWDII KDV D S VLWLYH

LPSDFW Q WKH VDWLVIDFWL Q I YLVLW UV

Food environment: FFRUGLQJ WR DONHU

(2007), food environment is de�ned as a
SODFH WKDW LV DLU DQG SURYLGHV DQ LPSUHVVLYH

GHVLJQ 7KHUHIRUH VXUURXQGLQJ HQYLURQPHQW

DQG IDFLOLWLHV DW D VWUHHW IRRG FRXUW DQG D

UHVWDXUDQW FRXOG LQVSLUH LQWHUQDWLRQDO WRXULVWV

WR KDYH D FRPIRUW IHHOLQJ ZKHQ HQMR LQJ WKH

VWUHHW IRRG DONHU /H DQG 'RQJ

DQG &KR HW DO LQGLFDWH WKDW

VXUURXQGLQJV KDYH D SRVLWLYH HIIHFW RQ WKH

VDWLVIDFWLRQ RI LQWHUQDWLRQDO YLVLWRUV ZKHQ

H[SHULHQFLQJ ORFDO IRRG +HQGLMDQL

KRZHYHU VKRZ WKDW WKHUH LV QR UHODWLRQVKLS

EHWZHHQ IRRG HQYLURQPHQW DQG VDWLVIDFWLRQ

RI LQWHUQDWLRQDO WUDYHOHUV 7KH SXUSRVH RI WKLV

VWXG LV WR H[SORUH WKH UHODWLRQVKLS EHWZHHQ

IRRG HQYLURQPHQW DQG VDWLVIDFWLRQ RI WRXULVWV

Thus, hypothesis H4 is advanced as follows:

) G HQYLU QPHQW KDV D S VLWLYH

impact on visitors’ satisfaction.

Food information: )RRG LQIRUPDWLRQ LV

de�ned generally as detailed information
UHODWLQJ WR GLVKHG DQG IRRG ORFDWLRQV WR

IDFLOLWDWH FXOLQDU DFWLYLWLHV DQG H[SHULHQFHV
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RIYLVLWRUV ,Q DGGLWLRQ WR WKH LQIRUPDWLRQDERXW

hotels, visit attractions, transportation, traf�c
FRQGLWLRQV IRRG LQIRUPDWLRQ DOZD V GUDZV

WKH DWWHQWLRQ RI YLVLWRUV 4XDQ DQG DQJ

HUQHU GGLWLRQDOO /H DQG

Dong (2016) con�rm that food information
KDV D SRVLWLYH HIIHFW RQ WKH VDWLVIDFWLRQ

RI LQWHUQDWLRQDO WRXULVWV 0RUHRYHU <XVXI

(2017) �nd that visitors were likely to be
H[SRVHG WR PHGLD VXFK DV VRFLDO QHWZRUNLQJ

television and the Internet to �nd reliable
VRXUFHV RI VWUHHW IRRG 7KH PRUH DYDLODEOH DQG

DFFXUDWH LQIRUPDWLRQ DERXW VWUHHW IRRG LV WKH

more satis�ed visitors could feel. Therefore,
hypothesis H5 is proposed:

) G LQI UPDWL Q KDV D S VLWLYH

impact on international tourists’ satisfaction.

Food heritage: +DYHQ 7DQJ DQG -RQHV

DUJXH WKDW WKH KHULWDJH RI IRRG FRXOG

VWUHQJWKHQ SRVLWLYH LPSUHVVLRQ DQG FRQYH

DQ DXWKHQWLF PHVVDJH RI ERWK IRRG FXOWXUH

and destination history. To be more speci�c,
VWUHHW IRRG KDV EHHQ FRQVLGHUHG WR EH D NH

HOHPHQW RI LQWDQJLEOH KHULWDJH SUHVHUYHG

by immigrants (Lysaght, 1998). Moreover,
5XVKHU VWXGLHG IRRG DV D V PERO VLQFH

IHZ IRRG SURGXFWV DUH FRQQHFWHG WR IDQWDV

and have signi�cant symbolic. Moreover,
&KDYDUULD DQG 3DQXZDW DUJXH WKDW

VWUHHW IRRG LV RQH RI WKH HDVLHVW ZD V IRU

WUDYHOHUV WR LQWHUDFW ZLWK ORFDO FXOWXUHV

WKHUHE HQULFKLQJ SHUVRQDO H[SHULHQFHV DQG

JDLQLQJ PHDQLQJ QRWKHU DSSURDFK ZDV

PDGH E +HQGLMDQL ZKLFK VKRZV

WKDW FXLVLQH KHULWDJH LV WKH VWURQJHVW DQG WKH

PRVW SRVLWLYH LPSDFW IDFWRU RQ LQWHUQDWLRQDO

YLVLWRUV VDWLVIDFWLRQ <XVXI DJUHH WKDW

FXOWXUDO H[SHULHQFH WKURXJK VWUHHW IRRG KDV

D SRVLWLYH HIIHFW RQ VWUHHW IRRG FRQVXPSWLRQ

EHKDYLRU 7KH PDMRU OLPLWDWLRQ RI WKHVH

VWXGLHV LV WKDW WKH UHODWLRQVKLS EHWZHHQ IRRG

KHULWDJH IDFWRU DQG YLVLWRUV VDWLVIDFWLRQ KDV

QRW EHHQ H[DPLQHG 7KH IROORZLQJ K SRWKHVLV

H6 is constructed:

) G KHULWDJH KDV D S VLWLYH LPSDFW

Q WKH VDWLVIDFWL Q I LQWHUQDWL QDO WUDYHOHUV

Food variety: VWXG E -DOLV HW DO

de�ned food variety regarding to the well-
SUHVHQWHG DQG GLQLQJ FXVWRPV &RQWULEXWLQJ

to this de�nition, Karim et al. (2011) argue
WKDW IRRG YDULHW LV WRXULVWV GHWHUPLQDWLRQ

WR FKRRVH D GHVWLQDWLRQ IRU VWUHHW IRRG

H[SHULHQFHV &ULWHULD IRU WKH HYDOXDWLRQ RI

IRRG YDULHW DUH YDULHG DPRQJ SUHYLRXV

VWXGLHV *HQHUDOO FXVWRPHUV ZLOO KDYH D

KLJKHU PRWLYDWLRQ WR SXUFKDVH LI WKHUH DUH

PRUH FKRLFHV 9DULRXV IDFWRUV PDNH EX LQJ

decision more exible so that customers
FRXOG FKRRVH WKH PRVW VDWLVI LQJ RSWLRQ IRU

WKHP PRUQUDW %HUU HW DO

af�rm that the effort of tourists devoting in
SXUFKDVLQJ GHFLVLRQV FRXOG EH UHGXFHG E

WKH GHFUHDVH LQ GLYHUVLW RI SURGXFWV DQG

VHUYLFHV FRPSRVHG E WKH SHUFHLYHG YDOXH

DQG FXVWRPHUV VDWLVIDFWLRQ ,Q WKH QDUURZ

FRQWH[W RI VWUHHW IRRG +HQGLMDQL

VKRZ WKDW WKHUH LV QR FRUUHODWLRQ EHWZHHQ WKH

YDULHW RI ORFDO IRRG DQG RYHUDOO VDWLVIDFWLRQ

RI LQWHUQDWLRQDO GLQHUV + SRWKHVLV + LV

proposed to exam the role of this factor:

H7: The more diverse street food is, the
more satis�ed international tourists could feel.

Food hygiene: Cho et al. (2011) de�ned
WKH K JLHQH RI VWUHHW IRRG LQFOXGLQJ IRXU

criteria: physical environment, utensils used
IRU FDWHULQJ K JLHQLF VWUHHW IRRG YHQGRUV

DQG VDQLWDU VWUHHW IRRG <XVXI DUJXH

WKDW IRRG K JLHQH LV V QRQ PRXV ZLWK KHDOWK

FDULQJ LQ WKH FRQVXPSWLRQ RI VWUHHW IRRG 7KLV

factor is a source of in uence on the interest
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Figure 1. Proposed research model by authors

6 UFH 6 QWKHVL HG E D WK UV

RI LQWHUQDWLRQDO WUDYHOHUV LQ FRQVXPLQJ ORFDO

IRRG .LP DQG (YHV %RWK VWXGLHV

LQGLFDWHG WKDW IRRG K JLHQH SRVLWLYHO LPSDFW

WRXULVWV VDWLVIDFWLRQ 7KH VWXG E &KDYDUULD

DQG 3DQXZDW FRQGXFWHG LQ 3KXNHW

,VODQG LQ 7KDLODQG GLG QRW VKRZ DQ HIIHFW

RI IRRG K JLHQH RQ WKH EHKDYLRUDO LQWHQWLRQ

WRZDUGV WKH FRQVXPSWLRQ RI VWUHHW IRRG DQG

WRXULVW VDWLVIDFWLRQ ,Q IDFW IRRG K JLHQH LV D

PDMRU FRQFHUQ IRU WKH SXEOLF IRU GHYHORSLQJ

FRXQWULHV LQ 6RXWKHDVW VLD ,W LV WKXV

QHFHVVDU WR GHWHUPLQH WKH UROH RI WKLV IDFWRU

Hypothesis H8 is proposed as follows:

KH KLJKHU OHYHO I I G K JLHQH

ZLOO S VLWLYHO LPSDFW Q WKH VDWLVIDFWL Q I

LQWHUQDWL QDO W ULVWV

3. Methodology

7KH VFDOHV WR HYDOXDWH IDFWRUV LQFOXGLQJ

IRRG TXDOLW IRRG SULFH IRRG HQYLURQPHQW

DQG IRRG LQIRUPDWLRQ + + + + ZHUH

DGRSWHG DQG GHYHORSHG EDVHG RQ WKH SUHYLRXV

UHVHDUFK RI /H DQG 'RQJ )RRG

KHULWDJH IDFWRU + ZDV GHYHORSHG IURP WKH

VFDOHV LQ UHVHDUFK RI <XVXI +HQGLMDQL

DQG 5RR EHK HW DO )DFWRU

IRRG YDULHW + ZDV DGRSWHG IURP WKH

UHVHDUFK RI /H DQG 'RQJ +HQGLMDQL

DQG .DULP HW DO 7KH IDFWRU

of food hygiene (H8) was taken from Cho et
DO DQG &KDYDUULD DQG 3DQXZDW

7KLV UHVHDUFK ZDV FRQGXFWHG LQ WZR

phases:

GUDIW VWXG ZDV FRQGXFWHG ZLWK DQ

DLP WR IRUPXODWH HYDOXDWH DQG PRGLI WKH

questionnaire prior to the of�cial survey.
)LUVWO WKH LQLWLDO GUDIW VFDOH ZDV FKHFNHG
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E SUHWHVW PHWKRG WKURXJK LQWHUYLHZLQJ DQG

GLVFXVVLQJ ZLWK D VHQLRU OHFWXUHU LQ )RUHLJQ

7UDGH QLYHUVLW +R &KL 0LQK FLW FDPSXV

DQG HLJKW IRUHLJQ WRXULVWV LQ DQ (QJOLVK FOXE DW

%LQK 7KDQK 'LVWULFW +R &KL 0LQK FLW 7KH

UHVXOW LQGLFDWHG WKDW PRVW RI WKH LQWHUYLHZHUV

DJUHHG ZLWK VFDOHV UHIHUUHG WR SUHYLRXV VWXGLHV

DQG VXJJHVWHG VRPH ZRUGLQJ DGMXVWPHQW WR

DGDSW WR WKH VWXGLHG FRQWH[W LQ 9LHWQDP 1H[W

D SLORW VWXG ZDV FRQGXFWHGZLWK WKH DWWHQGDQW

RI VL[W IRUHLJQ WRXULVWV IURP 6HSWHPEHU WK

2018 to October 05th 2018 so as to verify the
quality of the �nal questionnaire used for the
of�cial survey.

(2) The of�cial survey was carried out to
FROOHFW WKH GDWD WR HYDOXDWH WKH GHWHUPLQDQWV

DIIHFWLQJ LQWHUQDWLRQDO WRXULVWV VDWLVIDFWLRQ

RI VWUHHW IRRG LQ +R &KL 0LQK FLW ,Q WRWDO

KDUG FRSLHV RI TXHVWLRQQDLUHV FRQWDLQLQJ

WKUHH VHOI DGPLQLVWHUHG SDUWV ZHUH GLVWULEXWHG

WR IRUHLJQ YLVLWRUV LQ WKH WRS VWUHHW IRRG DUHDV

VXFK DV WKH 3DUN VLDQD )RRG 7RZQ

%XL 9LHQ 6WUHHW %HQ 7KDQK 0DUNHW IURP

October 09 to October 29, 2018. The �nal
VDPSOH FRQVLVWV RI UHVSRQGHQWV

4. Results and discussion

4.1. Respondents’ pro�les

The demographic pro�le of the
UHVSRQGHQWV LV VXPPDUL HG LQ 7DEOH ,W LV

VKRZQ WKDW WKH QXPEHU RI PDOH DQG IHPDOH

tourists accounts for 47,8% and 52,2%,
UHVSHFWLYHO 7KH PDMRULW RI IRUHLJQ WRXULVWV

YLVLWLQJ +R &KL 0LQK FLW ZHUH RXQJ DJLQJ

between 18 and 35 years old, which account
IRU RI WKH WRWDO VDPSOH SSUR[LPDWHO

ZHUH WKRVH EHWZHHQ HDUV ROG

DQG ZHUH RYHU HDUV ROG 5HJDUGLQJ

WR QDWLRQDOLW UHVSRQGHQWV YLVLWLQJ +R &KL

0LQK FLW PDLQO FDPH IURP (XURSH

DQG PHULFD 7KH PDMRULW RI

UHVSRQGHQWV KDV HDUQHG XQLYHUVLW DQG KLJKHU

HGXFDWLRQ 0RUH WKDQ KDOI RI WKH LQWHUYLHZHHV

H[SHULHQFHG XQLYHUVLW HGXFDWLRQ

Table 1. Demographic pro�le of respondents

Attributes Frequency Percentage (%)

*HQGHU
0DOH 47.8

)HPDOH

JH

18 - 25 years 28 13.8

HDUV ROG 80

HDUV ROG

DERYH

1DWLRQDOLW

VLD 15.8

(XURSH

PHULFD

2FHDQLD

2WKHUV
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5HVX V

At �rst, Cronbach Alpha analysis was
XVHG WR HYDOXDWH WKH UHOLDELOLW RI VFDOHV 7KH

UHVXOW VKRZV WKDW DPRQJ LWHPV DWWDFKLQJ

WR ERWK GHSHQGHQW DQG LQGHSHQGHQW YDULDEOHV

�ve items were removed as the Item – Total
VWDWLVWLFV RI WKHVH LWHPV ZDV DW D ORZ OHYHO RI

LQWHUQDO FRQVLVWHQF 7KHQ LWHPVZHUH XVHG

IRU WKH ([SORUDWRU )DFWRU QDO VLV ()

7KH LQWHUSUHWDELOLW RI IDFWRUV ZDV LPSURYHG

WKURXJK YDULPD[ URWDWLRQ LQ ZKLFK RQH LWHP

LQ IRRG KHULWDJH IDFWRU ZDV OLVWHG RXW 1LQFH

factors were identi�ed from the remaining 34
items with the Eigenvalues of 1.089 and the
WRWDO YDULDQFH RI

Attributes Frequency Percentage (%)

/HYHO RI HGXFDWLRQ

Secondary certi�cate

&ROOHJH GLSORPD

QLYHUVLW GHJUHH 86

3RVWJUDGXDWH GHJUHH 28 13.8

6 UFH 6 QWKHVL HG E D WK UV

7DEOH LQGLFDWHV WKDW WKH YLVLW IUHTXHQF RI LQWHUQDWLRQDO WRXULVWV LQ +R &KL 0LQK FLW LV

UDWKHU KLJK ERXW RI UHVSRQGHQWV KDYH YLVLWHG +R &KL 0LQK FLW DW OHDVW WZR WLPHV ,Q

DGGLWLRQ DSSUR[LPDWHO RI WRXULVWV KDV LQWHQGHG WR VWD IRU GD V LQ +R &KL 0LQK

FLW

Table 2. Some features of international tourists in Ho Chi Minh City
Attributes Frequency Percentage (%)

9LVLWLQJ IUHTXHQF

WLPH

WLPHV

WLPHV

0RUH WKDQ WLPHV

7ULS GXUDWLRQ

GD V

GD V 47.8
0RUH WKDQ GD V

3DUWQHUV

ORQH 18.2
)DPLO

)ULHQGV

3DUWQHUV

2WKHUV 12.8

6 UFH 6 QWKHVL HG E D WK UV
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3HDUVRQFRUUHODWLRQDQDO VLVZDV FRQGXFWHG

DQG WKH UHVXOW LOOXVWUDWHG WKDW DOO LQGHSHQGHQW

YDULDEOHV ZHUH FRUUHODWHG ZLWK WKH GHSHQGHQW

variablewithvalues of correlationcoef�cients
UDQJH IURP WR 7KHUH LV QR VHULRXV

FRUUHODWLRQ DPRQJ LQGHSHQGHQW YDULDEOHV VR

WKDW PXOWLFROOLQHDULW DPRQJ LQGHSHQGHQW

YDULDEOHV LV QRW D SUREOHP ,Q RUGHU WRPHDVXUH

speci�c effects of each independent variable
RQ WRXULVWV VDWLVIDFWLRQ RI VWUHHW IRRG WKH

2/6 UHJUHVVLRQ DQDO VLV ZDV DSSOLHG

7KH UHJUHVVLRQ PRGHO XVHG LQ WKLV VWXG

VKRZV DQ DGMXVWHG 5 VTXDUH YDOXH RI

PHDQLQJ WKDW WKH PRGHO H[SODLQV RI

WKH YDULDQFH LQ WRXULVWV VDWLVIDFWLRQ RI VWUHHW

IRRG LQ +R &KL 0LQK FLW 'XUELQ DWVRQ

WHVW ZLWK D YDOXH RI LQGLFDWHV WKDW D

signi�cant difference between the dependent
DQG LQGHSHQGHQW YDULDEOHV H[LVWV 7R IXUWKHU

UXOH RXW DQ SRVVLELOLW RI DXWRFRUUHODWLRQ D

YLVXDO LQVSHFWLRQ RI WKH 3HDUVRQ FRUUHODWLRQ

table was conducted to con�rm that none of
WKH YDOXHV H[FHHGV 7KH ) YDOXH ZDV HTXDO

to 28.815 (df, 8,194) with a signi�cance level
RI S 7KLV UHVXOW GHPRQVWUDWHV

WKDW WKH LQGHSHQGHQW YDULDEOHV ZHUH JRRG

GHWHUPLQDQWV IRU WRXULVW V VDWLVIDFWLRQ RI

VWUHHW IRRG 7KH PRGHO VXJJHVWV WKDW DOO RI WKH

HLJKW LQGHSHQGHQW YDULDEOHV LQFOXGLQJ L IRRG

TXDOLW LL IRRG K JLHQH LLL IRRG SULFH LY

IRRG YDULHW Y DWWLWXGH RI VWDII YL IRRG

HQYLURQPHQW YLL IRRG LQIRUPDWLRQ DQG

(viii) food heritage are signi�cant predictors
RI WKH GHSHQGHQW YDULDEOH

Table 3. OLS regression result

Independent variables

Unstandardized
Coef�cients

Unstandardized
Coef�cients Sig. VIF

β Std.
Error D

&RQVWDQW

CLAT )RRG TXDOLW 0.308
GCAT )RRG SULFH

NVAT WWLWXGH RI VWDII 1.088

KGAT )RRG

HQYLURQPHQW

)RRG

LQIRUPDWLRQ
2.328

6 )RRG KHULWDJH 1.328
)RRG YDULHW 0.178

VSAT )RRG K JLHQH 4.248
5 6TXDUH  

GMXVWHG 5 6TXDUH  
'XUELQ DWVRQ  

F change = 26.815 6LJ  

6 UFH 6 QWKHVL HG E D WK UV
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) G T DOLW

7KH LQGHSHQGHQW YDULDEOH ZLWK WKH KLJKHVW

beta value was food quality (β = 0.308, Sig. =
ZKLFK LV D VLPLODU RXWFRPH WR WKH UHVXOWV

RI &KR HW DO /H DQG 'RQJ DQG

Hendijani (2016). This �ndings indicates that
WKH KLJK TXDOLW RI VWUHHW IRRG KDV D SRVLWLYH

UHODWLRQVKLS ZLWK WRXULVWV VDWLVIDFWLRQ 7R EH

more speci�c,when thequality of streetcuisine
satis�es tourists’ expectations, they gain other
VSLULWXDO YDOXHV OHDGLQJ WR LQFUHDVH WKH RYHUDOO

VDWLVIDFWLRQ 4XDQ DQG DQJ 7KXV

+ SRWKHVLV + LV VXSSRUWHG

) G SULFH

)RRG SULFH LV WKH VHFRQG KLJKHVW SUHGLFWLYH

RI WRXULVW V VDWLVIDFWLRQ RI VWUHHW IRRG LQ +R

Chi Minh city (β = 0.250, Sig. = 0.000). This
UHVXOW LV VLPLODU WR SUHYLRXV VWXGLHV WKDW VKRZ

D SRVLWLYH UHODWLRQVKLS EHWZHHQ SULFH RI VWUHHW

IRRG DQG WRXULVW V VDWLVIDFWLRQ /H DQG 'RQJ

-RR HW DO 3 R DQG 0F/HOODQ

,W LV LPSRUWDQW WR PHQWLRQ WKDW WKLV

IDFWRU LV KLJKO HYDOXDWHG EHFDXVH WKH SULFH

RI IRRG LV UHDVRQDEOH LQ +R &KL 0LQK FLW

ZKLFK LV RQH RI WKH FKHDSHVW FLWLHV LQ WKH

ZRUOG )RUEHV 6N VFDQQHU

Therefore, foreign tourists feel satis�ed with
WKHLU VWUHHW IRRG H[SHULHQFH LQ +R &KL 0LQK

FLW + SRWKHVLV + LV WKXV VXSSRUWHG

WWLW GH I VWDII

5HVXOWV IURP WKH OLQHDU UHJUHVVLRQ LQGLFDWH

WKDW WKH VXEMHFWLYH DWWLWXGHRI VWDII LV SRVLWLYHO

FRUUHODWHG WR WRXULVW V VDWLVIDFWLRQ RI VWUHHW

food (β=0.165,Sig.=0.002).This�nding is in
OLQH ZLWK SUHYLRXV VWXGLHV DGRSWHG WKH WKHRU

RI 3DUDVXUDPDQ HW DW ,Q DGGLWLRQ WR

VWDII VHUYLFH TXDOLW WKH KLJK FRQFHQWUDWLRQ

DQG ZLOOLQJQHVV WR VHUYH FXVWRPHUV DOVR

FRQWULEXWH WR WKH HQKDQFHPHQW RI FXVWRPHUV

SHUFHSWLRQ DQG WKHLU VDWLVIDFWLRQ 0RUHRYHU

WKH UHVXOWV DUH FRQVLVWHQW ZLWK WKH SUHYLRXV

VWXGLHV RI 4XDQ DQG DQJ HUQHU

/H DQG 'RQJ )ULHQGO DQG

KRVSLWDEOH FLWL HQV RI +R &KL 0LQK FLW PDNH

WKH YLVLWRUV IHHO WR EH ZHOFRPHG 'RQJ ;XDQ

LPSDFWLQJ SRVLWLYHO RQ WKH TXDOLW

RI VHUYLFH SHUVRQQHO DW ORFDO UHVWDXUDQWV

Hypothesis H3 is, therefore, con�rmed.

) G HQYLU QPHQW

Although not strong (β = 0.154, Sig. =
WKH LPSDFW RI IRRG HQYLURQPHQW IDFWRU

RQ LQWHUQDWLRQDO WRXULVWV VDWLVIDFWLRQ RI VWUHHW

IRRG LQ+R&KL0LQK FLW LV SRVLWLYH 7KLV UHVXOW

LV FRQVLVWHQW ZLWK WKH WKHRUHWLFDO IUDPHZRUN RI

4XDQ DQG DQJ RQ FXOLQDU FXOWXUH

To be more speci�c, space and cleanliness are
the �rst requirements for travelers to choose a
UHVWDXUDQW GGLWLRQDOO WKH VWXGLHV RI /H DQG

Dong (2016) andCho et al. (2011) con�rm that
VXUURXQGLQJ IDFWRUV FRQWULEXWH JUHDWO WR WKH

growing desire of visitors. If they are satis�ed,
ZKDW WKH IHHO DERXW DQG ZKDW WKH H[SHULHQFH

LQ VWUHHW IRRG ZRXOG EH HQKDQFHG OHDGLQJ WR

WKHLU LQFUHDVHG VDWLVIDFWLRQ ,Q FRQFOXVLRQ

+ SRWKHVLV + LV DFFHSWHG

) G LQI UPDWL Q

'HVSLWH WKH IDFW WKDW WKH OHYHO RI LPSDFW

is the lowest (β = 0.130, Sig = 0.021),
IRRG LQIRUPDWLRQ KDV D SRVLWLYH HIIHFW RQ

LQWHUQDWLRQDO WRXULVWV VDWLVIDFWLRQRI VWUHHW

IRRG LQ +R &KL 0LQK FLW 7KHRUHWLFDOO WKLV

�nding is consistent with previous studies,
ZKLFK SUHVHQW WKDW ORFDO FXLVLQH LV JHQHUDOO

DQ LPSRUWDQW PHVVDJH WKDW DQ GHVWLQDWLRQ

ZDQWV WR DQQRXQFH WR YLVLWRUV GXULQJ HDFK WULS

HUQHU 7KLV UHVXOW DUH QRW GLIIHUHQW

IURP WKH SUHYLRXV VWXGLHV RI /H DQG 'RQJ

DQG<XVXI 7RXULVP LQGXVWU DQG
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VWUHHW IRRG EXVLQHVVHV LQ+R&KL0LQKFLW KDYH

EHHQ HIIHFWLYHO SURYLGLQJ FXLVLQH LQIRUPDWLRQ

WKURXJK PHGLD WR WRXULVWV V D UHVXOW WRXULVWV

KDYH EHHQ LQIRUPHG DERXW SODFHV ZKHUH WKH

FDQ JR WR H[SORUH IDEXORXV FXLVLQHV 7R VXP

up, Hypothesis H5 is con�rmed.

) G KHULWDJH

7KH IRRG KHULWDJH IDFWRU KDV D SRVLWLYH

HIIHFW RQ WKH OHYHO RI VDWLVIDFWLRQ RI

LQWHUQDWLRQDO WRXULVWV WRZDUGV VWUHHW IRRG LQ

+R &KL 0LQK FLW ZKLFK LV LOOXVWUDWHG E

the beta value of 0.113 at the signi�cance
OHYHO RI  7KLV UHVXOW LV LQ OLQH ZLWK

WKH VWXG RI +HQGLMDQL ZKLFK VKRZV

WKDW H[SHULHQFLQJ ORFDO FXLVLQH LV RQH RI WKH

ZD V IRU YLVLWRUV WR OHDUQ DERXW ORFDO FXOWXUH

6WUHHW IRRG WU WR VDWLVI WRXULVWV VDWLVIDFWLRQ

E IRFXVLQJ RQ UHVHUYLQJ GHVWLQDWLRQ KHULWDJH

DQG PDNLQJ D JRRG LPSUHVVLRQ WKURXJK

GHOLYHU WKH PHDQLQJIXO PHVVDJH IURP

ORFDO VWUHHW IRRG HQULFKLQJ WKH SHUVRQDO

H[SHULHQFH DQG HQFRXUDJLQJ WRXULVWV WR VKDUH

WKLV H[SHULHQFH E WKH ZRUG RI PRXWK <XVXI

7KHUHIRUH + SRWKHVLV + LV DFFHSWHG

4.3.7. Food variety

)RRG YDULHW DQG LQWHUQDWLRQDO WRXULVWV

satisfaction are positively correlated (β =
6LJ  ,Q FRQWUDVW WR WKH UHVHDUFK

E +HQGLMDQL ZKLFK GRHV QRW LQGLFDWH

WKH UHODWLRQVKLS EHWZHHQ WKH YDULHW RI IRRG

DQG LQWHUQDWLRQDO WRXULVWV VDWLVIDFWLRQ WKLV

UHVXOW UHYHDOV WKDW IRRG GLYHUVLW LQGHHG KDV

an important in uence on the satisfaction
RI WKH FXVWRPHUV 7KLV UHVXOW LV FRQVLVWHQW

WR PRUQUDW ZKLFK VKRZV WKDW WKH

GLYHUVLW RI SURGXFWV DQG VHUYLFHV FRXOG

LQFUHDVH FXVWRPHU VDWLVIDFWLRQ ,Q IDFW RQH RI

WKH VWUHQJWKV RI VWUHHW IRRG LQ +R &KL 0LQK

FLW LV WKH LQWHUIHUHQFH IURP PDQ GLIIHUHQW

UHJLRQV LQ 9LHWQDP 7KHUHIRUH WKHUH DUH

DEXQGDQW PHWKRGV RI FRRNLQJ DQG PDQ

dish avors of street food which provides
D YDULHW RI FKRLFHV IRU YLVLWRUV QHHG V D

result, Hypothesis H7 is con�rmed.

) G K JLHQH

)RRG K JLHQH IDFWRU KDV D SRVLWLYH LPSDFW

RQ WKH VDWLVIDFWLRQ RI LQWHUQDWLRQDO YLVLWRUV WR

Ho Chi Minh city (β = 0.165, Sig. = 0.000).
7KLV UHVXOW LV FRQVLVWHQW ZLWK WKH WKHRUHWLFDO

VWXG RI 6RQQHQEXUJ ZKR PHQWLRQV

WKDW IRRG K JLHQH LV DOZD V RQH RI WKH WRS

SULRULWLHV IRU LQWHUQDWLRQDO YLVLWRUV 7KH

UHDVRQ LV WKDW IRRG K JLHQH LV DVVRFLDWHG ZLWK

SK VLFDO ULVNV ZKLFK FDQ QHJDWLYHO DIIHFW

WRXULVWV KHDOWK 7KH UHVXOW LV FRQVLVWHQW ZLWK

WKH VWXG RI <XVXI DQG .LP DQG (YHV

ZKR DUJXH WKDW K JLHQH LV RQH RI WKH

PRVW LPSRUWDQW IDFWRUV DIIHFWLQJ FXVWRPHU

VDWLVIDFWLRQ 1HYHUWKHOHVV WKH VWXG RI

&KDYDUULD DQG 3DQXZDW LQ 3KXNHW

7KDLODQG LQGLFDWHV WKDW WKHUH LV QR VWURQJ

HIIHFW RI IRRG K JLHQH RQ WRXULVW VDWLVIDFWLRQ

DQG WKHLU VWUHHW IRRG FRQVXPSWLRQ ,Q

DGGLWLRQ WKRVH LWHPV RI K JLHQH IDFWRU KDYH

WKH ORZHVW PHDQ YDOXH LQ FRPSDULVRQ ZLWK

DQ RWKHU LWHPV ,W FDQ EH H[SODLQHG WKDW VWUHHW

IRRG YHQGRUV LQ GHYHORSLQJ FRXQWULHV VXFK DV

9LHWQDP LV XQDZDUH RI IRRG K JLHQH SRLQWHG

RXW E 0X DQMD HW DO DQG WKDW WKH

DUH DOVR XQFRQVFLRXV RI EXVLQHVV HWKLFV LQ

WKH ODFN RI IRRG VKHOYHV XQFRYHUHG IRRG DQG

GLUW DQG GXVW IXUQLWXUH /DQ 3KXRQJ

Hypothesis H8 is supported.

5. Conclusions and proposals

)URP WKH DERYH UHVXOWV WKLV VWXG

SURSRVHV VRPH UHFRPPHQGDWLRQV PDLQO IRU

GRPHVWLF DQG IRUHLJQ EXVLQHVVHV LQFOXGLQJ

D FRQVLGHUDEOH QXPEHU RI IRRG LQGLYLGXDO

EXVLQHVV HVWDEOLVKPHQW ZKLFK JHQHUDWHV

HPSOR PHQW IRUPLOOLRQVRI SRRU DQGXQVNLOOHG
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ZLWK OLPLWHG IRUPDO HGXFDWLRQ SHRSOH DQG

9LHWQDPHVH VPDOO DQG PHGLXP HQWHUSULVHV

60(V LQ IRRG VHUYLFHV DQG GULQNLQJ VHFWRU

2Q RQH KDQG LW LV QHFHVVDU WR LPSURYH

the quality of street food. Speci�cally,
HQWHUSULVHV VKRXOG HQVXUH WKHLU VWDQGDUGL HG

LQSXWV 7KH VKRXOG GHYHORS WKHLU VWUDWHJLHV

WR PHHW QHZ UHTXLUHPHQWV RI PRGHUQ KHDOWK

IRRG WUHQGV 0RUHRYHU D YDULHW RI PHQXV

QHHG WR EH FRQVLGHUHG VHULRXVO 7R GR WKLV

IRRG YHQGRUV VKRXOG HQKDQFH WKH OHYHO RI

SURFHVVLQJ DQG LQYHVW LQ WUDLQLQJ SURJUDPV

IRU FKHIV WR LPSURYH WKH ZD RI SURFHVVLQJ

DQG GHFRUDWLRQ ,Q DGGLWLRQ IRRG DQG GULQN

EXVLQHVVHV FRXOG FRQVLGHU KDUPRQL LQJ

HOHPHQWV RI GLIIHUHQW FXOLQDU WUDGLWLRQV WR

GLYHUVLI FXOLQDU SURGXFWV DQG EULQJLQJ QHZ

WDVWHV WR YLVLWRUV

,Q WHUPVRIFXVWRPHUV OR DOW DFKLHYHPHQW

EXVLQHVVHV VKRXOG KDYH FOHDU SULFH WDJV

RQ IRRG DQG GULQNV HVSHFLDOO GXULQJ WKH

SHDN VHDVRQ WR EXLOG WUXVW ZLWK YLVLWRUV

GGLWLRQDOO SURPRWLRQ SURJUDPV VXFK DV

JLIWV DQG GLVFRXQWV VKRXOG EH GHYHORSHG EDVHG

RQ WKH FKDUDFWHULVWLFV RI WKH YLVLWLQJ IUHTXHQF

LQ RUGHU WR DWWUDFW PRUH OR DO YLVLWRUV

5HJDUGLQJ WR WKH DWWLWXGH RI VWDII VWDII

UXOHV RI FRPPXQLFDWLRQ QHHG WR EH DSSOLHG

VWULFWO VR WKDW LQWHUQDWLRQDO GLQHUV FRXOG

feel comfortable and satis�ed. For example,
VWDII WUDLQLQJ SDFNDJHV IRU FRPPXQLFDWLRQ

VNLOOV NQRZOHGJH RI VWUHHW IRRG DQG FXOWXUH

XQGHUVWDQGLQJV VKRXOG EH SURYLGHG

,Q WHUPVRI IRRG HQYLURQPHQW WKH WUDGLWLRQDO

GHVLJQ RI 9LHWQDP FDQ FRQYH DQ LQIRUPDWLYH

FXOWXUDO PHVVDJH DWWUDFWLQJ PRUH FXVWRPHUV

)XUWKHUPRUH LW LV QHFHVVDU WR HVWDEOLVK D

IRRG LQIRUPDWLRQ FKDLQ VXFK DV WRXU JXLGHV

KRWHO VWDII GULYHUV DQG WUDYHO DJHQWV ZLWK WKH

DLP WR LQWURGXFH WKH WUDGLWLRQDO FXLVLQH DQG

GHOLFLRXV GLVKHV WR LQWHUQDWLRQDO YLVLWRUV

0RUHRYHU ORFDO VWUHHW IRRG EXVLQHVVHV VKRXOG

XWLOL H PHGLD WR SURPRWH W SLFDO GLVKHV RQ

SUHVWLJLRXV ZHEVLWHV PDJD LQHV DQG WRXULVP

SXEOLFDWLRQV

,Q RUGHU WR LQFUHDVH WKH WRXULVWV DZDUHQHVV

and identi�cation of food heritage, business
SDUWLFLSDWLRQ LQ VWUHHW IRRG IHVWLYDOV LV D NH

)RU LQVWDQFH LQ D IRRG IDLU WKH SDUWLFLSDQWV

NQRZ KRZ WR SUHSDUH GHOLFLRXV IRRG DQG KRZ

WKULOOHG WR H[SHULHQFH WKH FRRNLQJ SURFHVV

,Q DGGLWLRQ WUDYHOLQJ FRPSDQLHV VKRXOG

FRRUGLQDWH ZLWK VWUHHW IRRG EXVLQHVVHV WR

RUJDQL H WRXUV RI VWUHHW IRRG FRRNLQJ IRU

YLVLWRUV WR MRLQ DQG H[SHULHQFH

2Q WKH LVVXH RI IRRG K JLHQH DQG VDIHW

IRRG EXVLQHVVHV KDYH WR REH WKH K JLHQH

DQG VDIHW FRGHV ,I IRUHLJQ FRPSDQLHV ZDQW

WR HQWHU WKH 9LHWQDPHVH IRRG PDUNHW WKH

FDQ MRLQ IRRG FRXUWV LQ FRPPHUFLDO FHQWHUV

RU WUDGLWLRQDO VWUHHW IRRG VWDOOV LQ VWUHHW IRRG

GLVWULFWV 7KH VKRXOG DFWLYHO FRRSHUDWH ZLWK

local enterprises to bene�t from Vietnam’s
FRPSDUDWLYH DGYDQWDJHV LQ IRRG FXOWXUH DQG

DJULFXOWXUDO SURGXFWV (LWKHU IUDQFKLVLQJ

RU OLFHQVLQJ FDQ EH D IRUP RI FRRSHUDWLRQ

)XUWKHUPRUH WKHVH EXVLQHVVHV FRXOG SODQ WR

H[SRUW 9LHWQDPHVH VWUHHW IRRG SURGXFWV VXFK

DV ULFH VDQGZLFKHV UROOV WR IRUHLJQ PDUNHWV

*RYHUQPHQW DXWKRULWLHV VKRXOG

UHJXODUO RUJDQL H VWUHHW IRRG IHVWLYDOV

WR LQWURGXFH FXLVLQHV DQG VSHFLDO

JDVWURQRP IHDWXUHV RI +R &KL 0LQK FLW

WR LQWHUQDWLRQDO YLVLWRUV W WKH VDPH WLPH

ORFDO IRRG DGPLQLVWUDWLRQ LQ +R &KL 0LQK

FLW VKRXOG WDNH PHDVXUHV WR FKHFN IRRG

K JLHQH DQG VDIHW UHJXODUO WR PDLQWDLQ

JRRG LPDJH RI 9LHWQDPHVH FXLVLQHV LQ WKH

H HV RI IRUHLJQ WRXULVWV
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