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K JK 9LH QDPHVH V FLH LV DE YH DYHUDJH HYH I PDVF LQL ULHQ D L Q Q PEHU

of womenled enterprises in the country is still now increasing. This has been the result of
many changes related to gender and other supporting activities from the community. The
main objective of the research was to unravel the challenges faced by female entrepreneurs
in some main cities and provinces in Vietnam. Results were derived through a survey with
171 respondents and qualitative in-depth interview based study of a sample of 15 women
entrepreneurs operating in different districts in Ha Noi, Ho Chi Minh City. These women are
doing business in different �elds and most of them are in sectors that are suitable with women
V FK DV KDLU DQG EHD I G H L H HG FD L Q KH UHVHDUFK F QF GHG KD 9LH QDP

women entrepreneurs face constraints mostly in matters related to access to �nance, lack
I LQI UPD L Q Q PDUNH GD D DFN I DFFHVV UHV UFHV DQG DFN I GLJL D GLV ULE L Q

channels. Besides, nearly 30 percentages of them are still unable to control their income from
the business which is one of the result of family’s in uences to the business decision.

.H RUGV PHQ 9LHWQDP HQWUHSUHQHXU

D H RI UHFHLS 7V Dec. 2017; D H RI UH LVLRQ K Jun. 2018; D H RI DSSUR DO V

Jul. 2018

) UHL Q 7UDGH 8QLYHUVLW 9LHWQDP (PDLO QWKX DQK IWX HGX YQ

) UHL Q 7UDGH 8QLYHUVLW 9LHWQDP & UUHVS QGLQ DXWK U GX Q KWW IWX HGX YQ

,Q URGXF LRQ

(QWUHSUHQHXUVKLS LV F QVLGHUHG W EH QH I

WKHP VW S HUIXO IDFW UV LQ S YHUW UHOHDVLQ

DQG HF Q PLF U WK DU XQG WKH UOG ,Q

KLFK WKH U OH I IHPDOH HQWUHSUHQHXU KDV

EHHQ XQGHQLDEOH ,Q WKH 8QLWHG 6WDWHV I U

instance, although there may be 27% fewer
PHQ HQWUHSUHQHXUV WKH FUHDWH HQWHUSULVHV

DW G XEOH WKH YHUDOO UDWH DQG WKH HQWHUSULVHV

FUHDWHG E PHQ VWD DFWLYH O Q HU LVULFK

HW DO ,Q9LHWQDP PHQHQWUHSUHQHXUV

F QWULEXWHG F QVLGHUDEO W WKH M E FUHDWL Q

and economic development. World Bank
2009 reported that 60% of the �rms surveyed
KDG IHPDOH SDUWLFLSDWL Q LQ QHUVKLS DQG

management. Recently, even though female
HQWUHSUHQHXUV DLQ P UH DWWHQWL Q IU P WKH
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* YHUQPHQW DQG WKHU UHODWHG SDUWLHV LQ

WKH F PPXQLW LW VHHPV WKDW WKHLU U OH LQ

HF Q PLF GHYHO SPHQW VWLOO Q W HW XQOHDVKHG

7KLV LV GXH W FKDOOHQ HV WKDW PHQ IDFH LQ

WKH EXVLQHVV HQYLU QPHQW (YHQ WK X K WKHUH

DUH VHYHUDO UHVHDUFKHV Q WKH F QVWUDLQWV I

9LHWQDP PHQ HQWUHSUHQHXUV WKLV SDSHU

I FXVHV W LQYHVWL DWH WKH FKDOOHQ HV UHODWLQ

to environmental and �nancial factors they
HQF XQWHU KHQ UXQQLQ U PDQD LQ WKHLU

EXVLQHVV SDUWLFXODUO WKHVH F QVWUDLQWV

LQ VXSS UWLQ DFWLYLWLHV VHUYLFHV I WKHLU

EXVLQHVV ,Q WKLV D WKH UHVXOW I WKLV SDSHU

can support previous studies to �nd out the
EL HVW FKDOOHQ HV DV HOO DV SU S VH WKHP VW

DSSU SULDWH UHF PPHQGDWL QV W LPSU YH

WKH U OH I 9LHWQDP PHQ HQWUHSUHQHXUV LQ

HF Q PLF GHYHO SPHQW

/L HUD XUH 5H LH

(QWUHSUHQHXUVKLS UHODWHV W WKH F QFHSWV

I LQQ YDWL Q DQG FUHDWLYLW DQG LW HQHUDOO

involves the identi�cation and exploitation
I EXVLQHVV SS UWXQLWLHV FXOPLQDWLQ LQW

an enterprise or business �rm (Hisrich
et al. 2006). Besides, entrepreneurship
LV F QVLGHUHG DV D S HU GULYH I DQ

HF Q P SDUWLFXODUO EHFDXVH WKH UHFHQW

O EDO HF Q PLF G QWXUQ KDV QHFHVVLWDWHG

P VW GHYHO SLQ QDWL QV I WKH UOG W

F QVLGHU HQWUHSUHQHXUVKLS SUHFLVHO VPDOO

DQG PHGLXP VFDOH HQWHUSULVHV DV WKH S VLWLYH

SWL Q I U HF Q PLF UH HQ LQHHULQ DQG

EXLOGLQ /DPELQ HW DO

: PHQ HQWUHSUHQHXUV DUH GHVFULEHG DV

D U XS I PHQ K WDNH LQLWLDWLYH W

HVWDEOLVK DQG HIIHFWLYHO UXQ U PDQD H

EXVLQHVVHV 0 KDQW ,W LV LPS UWDQW

W Q WH WKDW IHPDOH HQWUHSUHQHXUVKLS LV P VWO

UHODWHG W VPDOO DQG PHGLXP HQWHUSULVHV

EHFDXVH 60(V LYH PHQ WKH SS UWXQLWLHV

W H[SUHVV WKHLU HQWUHSUHQHXULDO WDOHQWV

7DPEXQDQ

Relating challenges of women
HQWUHSUHQHXUVKLS 0DQV U VWDWHG WKDW

�nancial, environmental, psychological, and
V FL O LFDO IDFW UV DUH I XU HOHPHQWV LPSDFW

WKHLQY OYHPHQW I PHQLQHQWUHSUHQHXUVKLS

Financial factors may include insuf�cient
�nance, deterrents of tax system, inhibiting
F QVHTXHQFHV I UHG WDSLVP DQG UH XODWL QV

IDLOXUH LQ S OLF LPSOHPHQWDWL Q DV UH DUGV

SU P WL Q I VPDOO EXVLQHVVHV ODFN I SUL U

�nancial education and experience, and
WKHU UHOHYDQW IDFW UV (QYLU QPHQWDO IDFW UV

F QVLVW I DYDLODELOLW I YHQWXUH FDSLWDO

SUHVHQFH I H[SHULHQFH HQWUHSUHQHXUV DV HOO

DV WHFKQLFDOO VNLOOHG ODE U I UFH DFFHVVLELOLW

I VXSSOLHUV DQG FXVW PHUV U QH PDUNHWV

government in uences, availability of
ODQG DQG WKHU IDFLOLWLHV DFFHVVLELOLW

I WUDQVS UWDWL Q VXSS UWLQ VHUYLFHV

DQG LPSU YHG OLYLQ DQG GHYHO SPHQWDO

F QGLWL QV I O FDO F PPXQLWLHV 0DQV U

0 VHV 2O NXQGXQ DQG $NLQE GH

3V FK O LFDO IDFW UV PD LQFOXGH

FDSDFLW DQG LQFOLQDWL Q W ULVN DV UH DUGV

YHQWXUH FUHDWL Q LQWHUQDO O FXV I F QWU O

QHHG I U DFKLHYHPHQW DQG EHLQ SU DFWLYHO

GLVS VHG

)LQDOO V FL O LFDO IDFW UV PD LQFOXGH

family in uence, role model, and speci�cally
WKH U OH I PHQ LQ WKH V FLHW HQFH

0DQV U F QFOXGHG WKDW WKH SUHVHQFH I

WKHVH IDFW UVP WLYDWH WKH UHDGLQHVV W YHQWXUH

LQW HQWUHSUHQHXULDO DFWLYLW 7KXV WKLV VWXG

VWHPV IU P WKH WKH UHWLFDO XQGHUSLQQLQ I

0DQV U V WKH U DV D EDVLV I U DUWLFXODWLQ

WKH FKDOOHQ HV IDFLQ IHPDOH HQWUHSUHQHXUV DV

SUHVHQWHG LQ WKLV VWXG
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6HHLQ WKDW WKH V FL O LFDO IDFW UV DQG

SV FK O LFDO IDFW UV KDYH EHHQ LPSU YHG

UDGXDOO DV WKH OH DO IUDPH UN I U 9LHWQDP

PHQ HQWUHSUHQHXUV W SHUDWH IDLUO DVPDOH

F XQWHUSDUWV KDV EHHQ XSGDWHG WKHVH VWLOO

H[LVW V PH WKHU EDUULHUV W WKHP LQFOXGLQ

�nancial challenges namely access to credit
of banking and �nancial institutions, access
to investors…and environmental challenges
LQFOXGLQ LQI UPDWL Q DFFHVV Q PDUNHW

GDWD DFFHVV W UHV XUFHV GL LWDO GLVWULEXWL Q

FKDQQHOV LQIUDVWUXFWXUH EDUULHUV O LVWLFV

FKDOOHQ HV DFFHVV W WUDLQLQ PHQW ULQ

networking, marketing channel…

$ VWXG E .DULP I XQG WKDW

�nancial challenges were the most common
SU EOHPV IDFHG E PHQ HQWUHSUHQHXUV LQ

Bangladesh and inadequate �nancing was
ranked �rst. A variety of studies (Boden
and Nucci, 2000; Du Rietz and Henrekson,

:DWV Q VWDWHG WKDW PHQ HUH

P UH OLNHO W GLVF QWLQXH WKHLU EXVLQHVVHV

DOWK X K Q W EHFDXVH I EXVLQHVV IDLOXUH EXW

because of �nancial constraints. Starcher
VX HVWHG WKDW PHQ LQ GHYHO SLQ

QDWL QV KDYH OLWWOH DFFHVV W IXQGV GXH W

WKH IDFW WKDW WKH P VWO O FDWH LQ S U

UXUDO F PPXQLWLHV LWK IH SS UWXQLWLHV

W E UU P QH : PHQ HQWUHSUHQHXUV

DOV ODFN H[WHUQDO IXQGLQ EHFDXVH I WKHLU

LQDELOLW W SU YLGH WDQ LEOH F OODWHUDO V

WKH DUH I UFHG W UHO Q WKHLU VDYLQ V DQG

O DQV IU P UHODWLYHV DQG IULHQGV $FF UGLQ

W ,QGDUWL DQG /DQ HQEHU VHYHUDO

HPSLULFDO VWXGLHV KDYH F QFOXGHG WKDW WKH

ODFN I DFFHVV W FDSLWDO DQG FUHGLW VFKHPHV

and the constraints of �nancial systems
DUH UH DUGHG E S WHQWLDO HQWUHSUHQHXUV DV

PDLQ KLQGUDQFHV W EXVLQHVV LQQ YDWL Q DQG

VXFFHVV LQ GHYHO SLQ HF Q PLHV

$Q WKHU EL FKDOOHQ H W IHPDOH

HQWUHSUHQHXU LV QHW UNLQ DELOLW 1HW UNV

UHSUHVHQW D PHDQV I U HQWUHSUHQHXUV W UHGXFH

ULVNV DQG WUDQVDFWL Q F VWV DQG DOV W LPSU YH

DFFHVV W EXVLQHVV LGHDV NQ OHG H DQG

capital, gain advice…However, the networks
PHQ LQ GHYHO SLQ F XQWULHV DUH LQY OYHG

in are usually a re ection of personal and
WUDGLWL QDO QHW UNV KLFK DW EHVW IDFLOLWDWHV

IDPLO UHODWHG WDVNV I PHQ KLFK PD

Q W VXSS UW EXVLQHVV SXUS VHV /LQ

7KHUHI UH PHQ LQ WKHVH F XQWULHV KDYH

OLPLWHG DFFHVV W UHOHYDQW UHV XUFHV VXSS UW

DQG LQI UPDWL Q SU YLGHG E V FLDO QHW UNV

KLFK LV QHFHVVDU I U YHQWXUH VWDUWXSV DQG

PDQD HPHQW 2(&

2WKHU EL FKDOOHQ H W IHPDOH HQWUHSUHQHXUV

LV OLPLWHG DFFHVV W I UPDO HGXFDWL Q DQG

WUDLQLQ SU UDPV $ VWXG E &KDUQH DQG

/LHEHFDS I XQG WKDW HQWUHSUHQHXUVKLS

education produces self-suf�cient enterprising
LQGLYLGXDOV SU GXFHV VXFFHVVIXO EXVLQHVV DQG

LQGXVWU OHDGHUV HQKDQFHV D UDGXDWH V DELOLW

W FUHDWH HDOWK DQG SU GXFHV FKDPSL QV I

)LJXUH )DF RUV DIIHF LQJ RPHQ HQ UHSUHQHXULDO PR L D LRQ

Source: Mansor 2005, Moses et al. 2015
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LQQ YDWL Q ,Q 8 DQGD 81, 2 FXPHQW

PHQ HQWUHSUHQHXUV LQ UXUDO DUHDV

VXIIHU IU P D ODFN I WUDLQLQ DQG DGYLV U

VHUYLFHV WKDW XOG DOO WKHP W XS UDGH

WKHLU PDQD HULDO DQG WHFKQLFDO VNLOOV DQG

V OYH LPPHGLDWH SU GXFWL Q SU EOHPV

WKXV LPSU YLQ SU GXFWLYLW DQG LQFUHDVLQ

pro�tability. According to Ayadurai (1987)
PHQ HQWUHSUHQHXUV LQ 0 U FF IDFHG D ODFN

I SHUDWL QDO DQG PDQD HULDO VNLOOV UHVXOWLQ

LQ O SU GXFWLYLW DQG F PSHWLWLYHQHVV

HYHU GXH W D ODFN I WHFKQLFDO VNLOOV ODFN

of con�dence, strong individual involvement
DQG WKH LOOLQ QHVV W WDNH ULVNV PHQ DUH

IWHQ XQDEOH W HVWDEOLVK DQG VXVWDLQ VXFFHVVIXO

businesses.Astudy byRichardson et al. (2004)
Q PHQ HQWUHSUHQHXUV LQ$IULFD UHYHDOV WKDW

PDQ PHQ HQWUHSUHQHXUV LQ$IULFD IHHO WKH

ODFN DELOLWLHV VNLOOV DQG H[SHUWLVH LQ FHUWDLQ

EXVLQHVV PDWWHUV

,Q ,/2 V VWXG Q : PHQ V

(QWUHSUHQHXUVKLS HYHO SPHQW LQ 9LHWQDP

revealed that at least 80% of women
HQWUHSUHQHXUV PHQWL QHG WKDW KL K SUHVVXUH

IU P UN DQG IDPLO DQG ODFN I WLPH LV D

F QVWUDLQW I U WKHLU EXVLQHVV ,/2 7KH

EHDU D G XEOH UNO DG GXH W WKH F PELQDWL Q

I LQF PH HDUQLQ DQG IDPLO FDUH 7KH QH[W

LPS UWDQW F QVWUDLQW I PHQ HQWUHSUHQHXUV

LV D SHUFHLYHG HDNQHVV LQ HVWDEOLVKLQ V FLDO

UHODWL QV DQG F PPXQLFDWL Q I OO HGE O

HGXFDWL QDO DWWDLQPHQWV ,)& VXUYH HG

PHQ HQWUHSUHQHXUV LQ 9LHWQDP DQG

F QGXFWHG LQ GHSWK LQWHUYLH V LWK YHU

I WKHP W OHDUQ P UH DE XW WKH FKDOOHQ HV

WKH F QIU QW 7KH UHVXOWV VK HG VHYHUDO

EDUULHUV VXFK DV OLPLWHG HQWUHSUHQHXULDO DQG

women-only training, access to �nance and
an of�cial channel or “home” through which
WKH F XOG UHOD WKHLU SDUWLFXODU EXVLQHVV

F QFHUQV W S OLF PDNHUV

5HVHDUFK 0H KRGRORJ

,Q UGHU W KDYH GHHSO XQGHUVWDQGV I

FKDOOHQ HV IDFHG E PHQ OHG EXVLQHVVHV

LQ 9LHWQDP DXWK UV XVHG VXUYH V DV HOO DV

VHPL VWUXFWXUHG LQWHUYLH V 7KH DSSU DFKHV

W DWKHU UHTXLUHG LQI UPDWL Q HUH GLIIHUHQW

DFU VV U XSV I IHPDOH HQWUHSUHQHXU

) U WK VH K KDYH V PH NQ OHG H I

WHFKQ O OLWHUDF H XVHG LQWHUYLH DQG

QOLQH TXHVWL QQDLUH W F OOHFW LQI UPDWL Q

) U WK VH K KDYH OLPLWHG OLWHUDF LQ

ODQ XD H DQG WHFKQ O LQI UPDWL Q DV

F OOHFWHG YLD GLUHFW LQWHUYLH U P ELOH

SK QH LWK IHPDOH HQWUHSUHQHXUV K OLYH

far from Hanoi). Besides a random survey
LWK UHVS QGHQWV P VWO LQ WKH W

EL FLWLHV D 1 L DQG &KL 0LQK D

TXDOLWDWLYH LQ GHSWK LQWHUYLH EDVHG VWXG I

D VDPSOH I VHOHFWHG PHQ HQWUHSUHQHXUV

SHUDWLQ LQ GLIIHUHQW GLVWULFWV LQ D 1 L

&KL 0LQK &LW DV F QGXFWHG W HW GHHSHU

UHVHDUFK DE XW WKH EVWDFOHV WKDW WKH &(2 I

PHQ OHG EXVLQHVVHV KDYH W GHDO LWK :H

WULHG W FK VH WKH LQWHUYLH HHV LQ LGH UDQ H

of business �eld and size of business. Many
I WKH LQWHUYLH HHV HUH FK VHQ IU P V PH

PDLQ EXVLQHVV DVV FLDWL QV VXFK DV .HLHLMXNX

Club, Hanoi entrepreneurs Association, …
2WKHU VPDOO VL]H HQWHUSULVH OHDGHUV HUH

LQYLWHG W SDUWLFLSDWH LQ WKH UHVHDUFK EDVH Q

the business �eld and suggestions of some
H[SHUWV 7KH GDWD DV WKHQ DQDO ]HG XVLQ

06 ([FHO

5HVXO V DQG LVFXVVLRQV

5HVSRQGHQ V D DF H V FV

Of the 171 respondents, 32 % were below
25 years, 34 % were between 26 and 35 and
20 % were between 36 and 45. Respondents
I D H EHW HHQ DQG DFF XQWHG I U

% and only 3 % of female entrepreneurs
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7DEOH HPRJUDSKLF LQIRUPD LRQ RI UHVSRQGHQ V

9DULDEOH ODVV )UHTXHQF 3HUFHQ DJH

$ H Below 25

2YHU

32 %
34 %
20 %
11 %
3 %

1XPEHU I

HPSO HH

2YHU

11 %
31 %
22 %
14 %
5 %
18 %

(Q OLVK OHYHO

pro�ciency
1 QH

Basic
,QWHUPHGLDWH

)OXHQW

22 %
35 %
17 %
26 %

(GXFDWL Q 3ULPDU

6HF QGDU

7HUWLDU

8QLYHUVLW

1 %
3 %
28 %
69 %

<HDUV UXQQLQ

EXVLQHVV

Below 1 year
HDUV

HDUV

HDUV

2YHU HDUV

14 %
28 %
29 %
10 %
19 %

K SDUWLFLSDWHG LQ WKLV UHVHDUFK HUH DE XW

WKH D H I $OP VW WKHLU EXVLQHVVHV DUH

PLFU VL]H HQWUHSUHQHXU LWK QO W

employees (nearly 80 % of all business).
These �gures demonstrated that the sample
F YHU IHPDOH HQWUHSUHQHXUV LQ GLIIHUHQW

UDQ H I D H DQG I FXV Q XQ SH SOH

XQGHU 7KH QXPEHU I F PSDQLHV WKDW

KDV IU P W HPSO HHV LV KLFK

accounts for 18 %. Especially, there were 11
% of respondents doing business without any

HPSO HHV E SHQLQ UHWDLO VK S DW K PH

Of the respondents 42% had been in business
for less than 3 years, 29 % between 3 and 5
years, 10 % between 6 and 9 years whilst 19
% has been in business more than 10 years.
7KLV IDFW S LQWV XW WKDW 9LHWQDPHVH PHQ

SDUWLFLSDWHG LQ EXVLQHVV I U D O Q WLPH V PH

I WKH UHVS QGHQWV KDV EHHQ LQ EXVLQHVV LQ

QHDUO HDUV DV EHFDXVH I WKH YHUQPHQW

S OLF DQG V FLDO VXSS UWV
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DWD LQ 7DEOH DV DOV DWKHUHG W

HVWDEOLVK WKH OHYHO I HGXFDWL Q DQG (Q OLVK

level pro�ciency that had been attained of
respondents. Among 171 respondents, 4 % of
WKH HQWUHSUHQHXUV GLG Q W SDVV WKH KL K VFK O

level, 28 % has tertiary degree and the rest
KDV EDFKHO U GH UHH DQG S VW UDGXDWH GH UHH

(GXFDWL Q OHYHO LV QH I WKH UHDV QV K

WKHVH IHPDOH SH SOH GHFLGHG W UXQ EXVLQHVV

as their lack of education quali�cation make
WKHP HW EVWDFOHV LQ EHLQ HPSO HG

(Q OLVK OHYHO I IHPDOH HQWUHSUHQHXUV LV

considerably good as 78 % of respondents
have English pro�ciency level from basic to
uent. Persons who have low English level
IWHQ UXQ EXVLQHVV LQ WKH VHFW UV WKDW G Q W

QHHG W F QWDFW LWK I UHL Q FXVW PHUV DQG

DSSO P GHUQ WHFKQ O VXFK DV VPDOO VL]H

UHWDLOLQ G DQG I G

7DEOH VK V WKH FKDUDFWHULVWLFV I WKH

LQGXVWU WKDW PHQ HQWUHSUHQHXUV KDYH

EHHQ SHUDWLQ 6 PH F PP Q LQGXVWULHV

WKDW IHPDOH HQWUHSUHQHXUV LQY OYHG LQ DUH KDLU

and beauty (19.9 %), food (13.5 %), textile
(12.3 %) and retailing (many of respondents
DUH G LQ EXVLQHVV LQ WUDGLQ DQG GLVWULEXWLQ

sector and they are in “others” category). Just
QO VPDOO DP XQW I PHQ OHG EXVLQHVV

DUH LQ PDOH G PLQDWHG LQGXVWULHV VXFK DV

PHWDO OHDWKHU UN EXLOGLQ FKHPLFDOV

P W U YHKLFOH HOHFWULF HOHFWU QLF

7DEOH ,QGXV U KDUDF HULV LFV

Classi�cation )UHTXHQF 3HUFHQ DJH

) G 13.5 %
7H[WLOH 12.3 %
: G 5.3 %
)LQDQFH 6.4 %
0HWDO 0.6 %
DQGFUDIWV 1.2 %

/HDWKHU UNV 1.3 %
Building 4,1 %
&KHPLFDOV 1.2 %

(OHFWULF HOHFWU QLF 3 %
0 W U YHKLFOHV 0.6 %

3ODVWLF DQG DVWH UHF FOLQ 1.2 %
DLU DQG EHDXW 19.9 %

2WKHU 29.2 %
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D HQ HV IDF Q RPHQ

HQ HS HQH V

$IWHU F OOHFWLQ DQG DQDO ]LQ GDWD

WKH F QVWUDLQWV I 9LHWQDPHVH PHQ

HQWUHSUHQHXUV HUH GLYLGHG LQW EL

categories: access to �nance, access to
EXVLQHVV UHV XUFHV DQG PDUNHW GDWD DFFHVV W

V FLDO QHW UNLQ DQG DFFHVV W SU IHVVL QDO

WUDLQLQ DQG PHQW ULQ

4.2.1. Access to �nance

$FFHVV W ILQDQFH LV VHF QG F QVWUDLQWV

IDFHG E PHQ HQWUHSUHQHXUV LQ 9LHWQDP

DV SHUFHLYHG E DSSU [LPDWHO QH WKLUG

I UHVS QGHQWV $P Q WKDW XW I

HQWUHSUHQHXUV VWDWHG WKDW ODFN I DFFHVV

W FUHGLW LV WKHLU FKDOOHQ HV DQG XW

I HQWUHSUHQHXU IDFHG LWK EVWDFOHV

LQ DFFHVV W LQYHVWPHQW 7KH UHDV QV I U

WKHVH IDFWV VWDQG LQ WKH ODFN I ILQDQFLDO

UHV XUFH DV WKH PDLQ FDSLWDO UHV XUFH I

9LHWQDPHVH PHQ HQWUHSUHQHXUV LV IU P

EDQN DOWK X K PDQ I WKH E UU HUV

FDQQ W VDWLVI WKH EDQNV UH XODWL Q ) U

H[DPSOH IHPDOH OHDGHUV PD ODFN I

F OODWHUDO DVVHW FUHGLW UHF UG DQG ODFN

I FOHDU DQG SHUVXDVLYH EXVLQHVV SODQ

LQ EXVLQHVV LQ GHYHO SLQ F XQWU WKH

EDUULHUV W DFFHVV ILQDQFH IU P LQYHVW UV

DUH VWLOO KL K DQG LQ PDQ FDVHV WKH KDYH

W E UU FDSLWDO IU P IDPLO PHPEHUV

U IU P UH PDUNHW LWK YHU KL K

LQWHUHVW UDWH 7KHVH UHVXOWV HUH F QVLVWHQW

LWK WKH ILQGLQ I PDQ UHVHDUFKHV

IU P GLIIHUHQW F XQWULHV UH DUGLQ WKH

GLIILFXOW I IHPDOH HQWUHSUHQHXUV LQ

EWDLQLQ ILQDQFLDO UHV XUFH VXFK DV *KDQD

(World Bank, 1994), Zimbabwe (Mauchi,
0XWHQ H]DQ D DPL DQ

Bangladesh (Karim, 2001).

4.2.2. Access to business resource and
PDUNH GD D

& QVWUDLQWV UHODWHG W DFFHVV W EXVLQHVV

UHV XUFH DQG PDUNHW DV I PD[LPXP

signi�cance as many of respondents said they
KDYH W FKDOOHQ H LWK ODFN I LQI UPDWL Q

from market data (40.9 %), lack of access
W UHV XUFH VXFK DV UD PDWHULDO VNLOOHG

labors, etc.. (34.5 %), inability to access
GL LWDO GLVWULEXWL Q FKDQQHOV VXFK DV QOLQH

market place to buy and sell (30.4 %), lack of
DFFHVV W EXVLQHVV W OV VXFK DV DFF XQWLQ

VW FN PDQD HPHQW $OO I WKHVH F QVWUDLQWV

PHQWL QHG DE YH DOO PDLQO UHODWHG W KL K

WHFK DQG GL LWDO W OV DQG PHWK GV LQ G LQ

EXVLQHVV EHFDXVH I O TXDOLW WHFKQ O

SODWI UP DQG OLPLWHG DFFHVV DELOLWLHV I

9LHWQDPHVH XVHUV (VSHFLDOO DFFHVVLQ W

PDUNHW GDWD UHTXLUHG HQWHUSULVHV W LQYHVW

KHDYLO Q EX LQ GDWD U F QGXFWLQ

PDUNHW UHVHDUFK KLFK MXVW D VPDOO DP XQW

I HQWUHSUHQHXUV DV UHDG W G $Q WKHU

EVWDFOH IU P YHUQPHQW F QWU O DVSHFW

KLFK KDG FKDOOHQ HG IHPDOH HQWUHSUHQHXUV

DV LQIUDVWUXFWXUH OLPLWDWL Q H U DGV

utilities, etc. …) with 22 % respondents
PHQWL QHG & PSDUH W SUHYL XV UHVHDUFK LQ

9LHWQDP DQG LQ WKHU F XQWULHV WKH F QFHUQ

I IHPDOH HQWUHSUHQHXUV KDV FKDQ HG W

WHFKQLFDO DQG SHUDWL QDO DVSHFW 7KH DUH

Q KL KO LQY OYLQ LQ WKHU DFWLYLWLHV LQ

EXVLQHVV SU FHVV DQG P UH F QFHUQ W LQSXW

DQG XWSXW LQI UPDWL Q UDWKHU WKDQ QO

�nancial resources or network resources.

4.2.3. Access to social networking

$OWK X K V FLDO QHW UNLQ LV SHUFHLYHG

DV LPS UWDQW IDFW U W LPSU YH F PSDQ V

SHUI UPDQFH IHPDOH HQWUHSUHQHXUV HUH

I WKH SLQL Q WKDW WKH I XQG FKDOOHQ HV LQ

FUHDWLQ V FLDO DQG FXVW PHU QHW UN DV WKH
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KDG W PDQD H WKHLU WLPH LQ G LQ SULYDWH

UN DQG WDNH FDUH I U WKHLU IDPLOLHV 7KH

�gure shows that 19.9 % of respondents think
WKDW EXLOGLQ EXVLQHVV QHW UN DV WKHLU

obstacles, while 24 % of respondents want to
F QQHFW P UH FO VHO W PHQ HQWUHSUHQHXUV

LQ WKHU F XQWULHV 7KH DOV XVH V FLDO

QHW UN DV D FKDQQHO W VKDUH FKDOOHQ HV DQG

HW VXSS UW DQG DGYLFHV KLFK HUH VWLOO DQ

obstacle for 23.4 % of respondents. These
IDFW VK V WKDW 9LHWQDPHVH PHQ &(2V

Q DQW W LQWH UDWH W XWVLGH DFWLYLWLHV

IU P EXVLQHVV QHW UN LQ 9LHWQDP DQG DOV

WKHU F XQWULHV KLFK KHOSV WKHP W LPSU YH

WKHLU NQ OHG H DQG EXVLQHVV SHUI UPDQFH

4.2.4. Access to professional training and
PHQ ULQJ

DWD F OOHFWHG LQ WKHVH FDWH ULHV LQFOXGHV

FKDOOHQ HV LQ DFFHVVLQ EXVLQHVV WUDLQLQ

EXVLQHVV F DFKLQ DQG PHQW ULQ VHUYLFHV

Approximately 20 % of respondent think that
WKH KDYH SU EOHP LQ DOO I WKHVH PDWWHUV

2QH I WKH UHDV QV LV WKDW WKHUH DUH SOHQW I

FK LFHV I U WKHP W EH WUDLQHG DQG F DFKHG DV

WKH GHYHO SPHQW I EXVLQHVV WUDLQLQ PDUNHW

LQ 9LHWQDP HVSHFLDOO LQ W EL FLWLHV D

1 L DQG &KL 0LQK 7KHLU EVWDFOHV DUH

K W PDQD H WLPH W SDUWLFLSDWH LQ WUDLQLQ

program andwhich program�t their demands.

4.2.5. The in uence of region to the
FKD HQJHV IDFLQJ IHPD H HQ UH UHQH UV

7KH UHVHDUFK DV F QGXFWHG LQ W EL

EXVLQHVV UH L QV LQ9LHWQDP KLFK DUH D 1 L

DQG &KL 0LQK &LW 7KHVH W FLWLHV KDYH

WKHLU Q EXVLQHVV VW OH DQG FKDUDFWHULVWLF

QH LV P UH SUDFWLFDO DQG KL K VSHHG I FXV

(Ho Chi Minh City) than the other. Because
of this reason, the dif�culties that female

)LJXUH 0DLQ FKDOOHQJHV IDFHG E 9LH QDPHVH IHPDOH HQ UHSUHQHXUV LQ GRLQJ EXVLQHV

Source: Analysis from authors’data
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HQWUHSUHQHXUV LQ &KL 0LQK &LW KDYH W

cope with were in �nance access, business
UHV XUFH H[SO UDWL Q DQG DFFHVV W DGYLFH

DQG PHQW ULQ VHUYLFHV KLFK KHOS WKHP

LQ HYHU GD SHUDWL QDO EXVLQHVV DFWLYLW

,Q DQ L PHQ &(2 DQW W KDQGOH WKH

SU EOHPV LQ WKHLU DFFHVV W GDWD DQG EXVLQHVV

W O WKH FKDQFHV W SHQ UHODWL QVKLS LWK

HQWUHSUHQHXUV O FDOO DQG LQ WKHU F XQWULHV

7KH DOV DQW W EH WUDLQHG DQG F DFKHG

LQ EDVLF OHYHO UDWKHU WKDQ EHLQ PHQW UHG LQ

DFWXDO EXVLQHVV DFWLYLWLHV

RQFOXVLRQ

:LWK WKH UHVHDUFK I PHQ

HQWUHSUHQHXUV LQ D 1 L DQG &KL 0LQK

&LW KLFK DUH EXVLQHVV KXEV I 9LHWQDP

V PH PDLQ FKDUDFWHULVWLFV I IHPDOH OHG

HQWHUSULVH V &(2V HUH UHYHDOHG $OP VW I

WKHP LV XQGHU WKH D H I DQG KDYH EHHQ

UXQQLQ VPDOO VL]H EXVLQHVVHV LQ OHVV WKDQ

HDUV 7KH UHVHDUFK F QFOXGHG WKDW PHQ

HQWUHSUHQHXUV IDFH F QVWUDLQWV UHODWHG W I XU

main big issues which are access to �nance,
DFFHVV W EXVLQHVV W OV DQG GDWD DFFHVV W

V FLDO QHW UNLQ DQG DFFHVV W SU IHVVL QDO

WUDLQLQ DQG PHQW ULQ $P Q WKDW HWWLQ

FDSLWDO DQG DFFHVVLQ EXVLQHVV UHV XUFHV DQG

market data are two most dif�cult obstacles
I 9LHWQDPHVH PHQ HQWUHSUHQHXUV

$OWK X K QHDUO SHUFHQWD HV I

UHVS QGHQWV DUH VWLOO XQDEOH W F QWU O WKHLU

LQF PH IU P WKH EXVLQHVV KLFK LV QH I WKH

result of family’s in uences to the business
GHFLVL Q WKH WKHU PDLQ UHDV Q I U WKLV

�gure is the fact that many of these female
HQWUHSUHQHXUV KDYH EHHQ OHDGLQ IDPLO V

business which can explain the in uence of
WKHLU LQF PH W WKHLU SDUHQWV DQG KXVEDQGV

,Q HQHUDO WKH S HU I 9LHWQDPHVH PHQ

KDV F QVLGHUDEO LQFUHDVHG LQ UHFHQW HDUV

)LJXUH 0DLQ FKDOOHQJHV IDFHG E 9LH QDPHVH IHPDOH HQ UHSUHQHXUV LQ

R GLIIHUHQ UHJLRQV

Source: Analysis from authors’ data
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DV WKH YHUQPHQW V S OLF W SU P WH

their social position. But there are some
WKHU LPSOLFDWL QV I U SU P WLQ IHPDOH

entrepreneurs such as: providing �nancial
SDFND H I U IHPDOH HQWUHSUHQHXUV DW O

LQWHUHVW UDWH DQG OHVV UHTXLUHPHQW LPSU YLQ

EXVLQHVV LQIUDVWUXFWXUH DQG U DQL]LQ P UH

O FDO DQG LQWHUQDWL QDO EXVLQHVV QHW UN I U

PHQ HQWUHSUHQHXUV LQ 9LHWQDP

: PHQ HQWUHSUHQHXU F PPXQLW KDV

F QWULEXWHG LPS UWDQW SDUW LQ 9LHWQDPHVH

EXVLQHVV GHYHO SPHQW WKHUHI UH EXLOGLQ

VXSS UWLQ S OLF DQG SU MHFW W SU P WH

WKLV VHFW UV EDVH Q KDQGOLQ WKHLU EXVLQHVV

challenges iscrucial.Because the researchwas
QO VXUYH HG U XSV I IHPDOH UHVS QGHQWV

LQ W EL FLWLHV KLFK DUH D 1 L DQG

&KL 0LQK WKH K OH SLFWXUH I FKDOOHQ HV

IDFLQ IHPDOH HQWUHSUHQHXU F PPXQLWLHV LQ

9LHWQDP LV VWLOO Q W IXOO H[SO UHG )XWXUH

UHVHDUFKHUV FDQ F QWLQX XVO GHHSHQ WKLV

W SLF E F QGXFWLQ HPSLULFDO UHVHDUFK LQ

P UH GLIIHUHQW SU YLQFHV DQG I FXV Q WKH

VPDOO VL]H PHQ OHG EXVLQHVV KLFK DUH

WKH EMHFWV WKDW QHHG P UH VXSS UW IU P WKH

S OLF PDNHUV DQG V FLHW

5HIHUHQFHV
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